Marketing Week Engage Awards 2012, Entry Template: Category 25

Category 25
Agency of the Year
Entry Deadline: Tuesday 17th January 2012
Please type inside the boxes and answer all of the questions below. Please ensure that once complete, the entry template does not exceed 10 A4 pages in length.

Please upload your entry template (and if necessary any supporting material) via the Awards website: www.marketingweekawards.co.uk. Please note the upload limit per entry is 5MB.
Name of Agency:

	


For no more than three clients that your agency has serviced within the judging period (see ‘Rules of Entry’ on the Awards website), please answer the following questions:
Client 1:
Company Name:

	


Project/Campaign Name:
	



Brief description of the project/campaign:

	


Budget for project/campaign:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Project/campaign objectives:

	


Strategy for achieving the above objectives – describe how all the elements of your project/campaign interact with and complement one another in order to engage your client’s target market:

	


Evidence of how successfully your client’s objectives were achieved.  Please include third-party verification where possible:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Return on Investment:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Client 2:

Company Name:

	


Project/Campaign Name:

	



Brief description of the project/campaign:

	


Budget for project/campaign:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Project/campaign objectives:

	


Strategy for achieving the above objectives – describe how all the elements of your project/campaign interact with and complement one another in order to engage your client’s target market:

	


Evidence of how successfully your client’s objectives were achieved.  Please include third-party verification where possible:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Return on Investment:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Client 3:

Company Name:

	


Project/Campaign Name:

	



Brief description of the project/campaign:

	


Budget for project/campaign:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Project/campaign objectives:

	


Strategy for achieving the above objectives – describe how all the elements of your project/campaign interact with and complement one another in order to engage your client’s target market:

	


Evidence of how successfully your client’s objectives were achieved.  Please include third-party verification where possible:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Return on Investment:

(Please mark any commercially sensitive information “judges’ eyes only”)
	


If you have any queries regarding your submission, please contact Natasha May on 

+44(0)20 7970 4772 or at marketingweekawards@centaur.co.uk


