Marketing Week Engage Awards 2012, Entry Template: Category 24

Category 24
Brand Innovator
in association with Reckitt Benckiser UK
Entry Deadline: Tuesday 17th January 2012
Please type inside the boxes and answer all of the questions below. Please ensure that once complete, the entry template does not exceed 3 A4 pages in length.

Please upload your entry template (and if necessary any supporting material) via the Awards website: www.marketingweekawards.co.uk. Please note the upload limit per entry is 5MB.

Entering Agency/Company:

	


Name of Innovation:

	


Description of innovation:

	


Name of Brand:

	


Name/s of innovator/s, whether an individual or members of a team:

	


Who was the audience?:

	


Budget for the project/campaign:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Objectives of the innovation:

	


Strategy for achieving the above objectives – describe how all of the elements of your project/campaign interact with and complement one another in order to engage your target market:

	


Detail what part pricing, distribution strategy and media planning played in engaging your target market:

	


Evidence of how successfully your objectives were achieved.  Please include third-party verification where possible:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Return on Investment:

(Please mark any commercially sensitive information “judges’ eyes only”)
	


If you have any queries regarding your submission, please contact Natasha May on 

+44(0)20 7970 4772 or at marketingweekawards@centaur.co.uk


