Marketing Week Engage Awards 2012, Entry Template: Category 15

Category 15
 Direct Marketing
sponsored by Antalis McNaughton
Entry Deadline: Tuesday 17th January 2012
Please type inside the boxes and answer all of the questions below. Please ensure that once complete, the entry template does not exceed 3 A4 pages in length.

Please upload your entry template (and if necessary any supporting material) via the Awards website: www.marketingweekawards.co.uk. Please note the upload limit per entry is 5MB.
Entering Agency/Company:

	


Name of Campaign/Project:

	


Brief description of Campaign/Project:

	


Name of Brand:

	


Name of Brand Owner:

	


Target market:

	


Names of agencies/consultancies involved in the project/campaign – please reference all those involved with this execution and indicate who was responsible for the original idea:

	


What role did direct marketing play in the context of the campaign, how did it relate to and link with other disciplines:

	


What were the project’s/campaign’s objectives and how did it seek to engage with its target market:
	


Strategy for achieving the above objectives:

	


Evidence of how successfully the objectives were met - please include third-party audits or other verification where possible:

(Please mark any commercially sensitive information “judges’ eyes only”)
	


Budget or cost for project/campaign:

(Please mark any commercially sensitive information “judges’ eyes only”)

	


Return on Investment:

(Please mark any commercially sensitive information “judges’ eyes only”)
	


If you have any queries regarding your submission, please contact Natasha May on 

+44(0)20 7970 4772 or at marketingweekawards@centaur.co.uk


